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Aymar Emburcy |l designed 1|.'u:s siriking country estote in the,1%30s The Buckheod residence has

become the heartobagammunity of new homes in complimentory architectural 'Ilrh.-t

t's an unform ide effect of ¢ thar we aften feel disconnected — from families, neighbors and
COMmmun “If you call your bank tods . on the phone, and
c ] rvice center half we : Ve L branch

JOH MBS RGERA v
lost that personal connection. [t can give you a « et g, like you
lace or hame.” notes William H. Harrison, AIA, who founded award-winning architectura

OCi1ares,

In many wa design trends seen by 1and wy Palmer, ALA, the firm's East Coast Managing

Principal, dre bringing clienes back in rouch with the essential elements of life, whether that's reconnecting with

each other or be I wards of the environment of wi = are all a part. »
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[n fact, going green is at the roor of many rends, “There’s an

increasing emphasis on sustainability - even among clients who do
not want to go through what can be a complex process of gering
a home certified - that | call a pracrical greening. They are opring
for geothermal heating and air, solar panels and higher efficiency
equipment. They are looking at sourcing materials from within a
500-mile radius, so they're not expending tremendous amounts
of energy to cansport them. They're asking if materials are
sustainable in and of themselves, for example by reusing anrigue
wood instead of cutting new wood, and are looking for interior
marerials that don't emit volatle chemicals,” Harrison notes.
“Across the board at every turn, clients are asking us to give
due consideration o the environmental impact of the elements

thar are going into their homes,” Palmer agrees.

Yer they are also paying more atention to where those
homes are located. Part of that is a natural reaction to the rapidly
increasing costs of commuting, bur the monetary costs may not
have as much impact as the emotional ones. “People are asking,
whar is the value of my tme and what do | want o do with
it?" That's been strengthened by the green movement,” Harrison
notes. “In part, its a retaliation against the rise of suburban sprawl,
which tried o reinvent the way people lived and worked. Ciry
planners envisioned separate living and working nodes connected
by transportation arteries. Whar they discovered is people don't
like to live like that, because they spend so much rime commuring,

If you spend two hours in your car every day, thar’s 10 hours a

week, 500 plus hours a year so you've in effect lost a couple of

maonths of your life.” »
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As a resulr, “there’s a reverse flight toward urban areas,
"|'|'||I_'|i_ maore I”_'lll“.';. e |:||1\|1|LL'| Ilhi"al:l [ 'all.llll\.. I“'lli I'lr 1]“.
time savings and the environmental benefits of doing so,
Palmer says. That has been spurring the growth of New
Urbanism. “People want to live in a community where they
can walk to things. They miss the old time concept of walking
to the grocery store, and having a reladonship with cheir
neighbors,” Malmer says, “People are yearning o have a sense
of community,” Harrison agrees.

“What that translares o architecturally 15 the majoricy
of the |‘1L'-.s|:1||_' we work with wanr some kind of H".IIFHIriIIH
of the past in their home's exteriors,” Harrison attests. “They
like traditional materials like brick and stone, which have the
added benchr of being green. However, they want interiors thar

are much more open. Window sizes are much larger than in

traditional styles. to allow in more nawiral light, Interiors are
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more modern or contemporary, although there are vestiges of

the classic in elements such as a stately freplace with a nice

mantel, yet the family room it sits in will be wide open.”

I'he function behind the form goes back to the way
modern families live, “Enterraining tends o be more casual
Most people dont have formal dinner parties. They have

dinner ]i.j_ll,il.,"\.. but I.||:|:;:.' are strewn ;':||.||;:._-":||||||: the home, so

there’s a need for more open, fexible space. To thar end, clients
are viewing rooms as being multifunctional. Media rooms for
example, are becoming a part of a family room or den. Clients
are not interested in having separate rooms for everything thar
they only use twice a year. It's a better way to live, as far as noe
wasting energy and materials 1o ereate and condition unused
space, bur also because it makes the home seem lived in, Our
clients want to use every room in their homes - if not daily. at

least weekly,” Harrison says




“Peaple are alse more concerned with livability and the

quality of what they are gerting. Ten or 20 years ago, they were

loaking at their homes to make a statement. They wanted more
size and volume. MNow, pc;nplr don't mind smaller as long as
smaller means more of a quality space.”

That goes back to shifiing demographics as affluent baby
boomers age, Palmer believes. “We will be seeing the greaves:
transfer of wealth berween the generations in U5, history.

We're seeing pr;uph' who have already benefited from thae

Whar they are looking tor is not necessarily a larger home, bur

a quality home that manifests isell in deails like the cladding

companents on the exterior and intector fir and fnishes.

Of course, in a custom home perhaps more than in any

other endeavor, individual needs and tastes will always play the
key role in design. Yer as we look roward the future, issues like
increasing technology, decreasing resource accessibility, rising
environmental awareness, and the desire to be surrounded by

structures of enduring beauty are certain to play a role in how

we live, m
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i an individual work of art. The award-winning firm offers site
i . . L. ;.

planning, design, interior design, landscape architecture and

coststraction ddministration and managerient. For more informtion,

call (4804) 365-7760) or vizie HarvisonDesigndsiociates. com.
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